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What the world sees

The headline should contain your key phrase, but still be 
compelling and readable. If you write it on a blank sheet of paper 
and show it to a stranger, they should understand what the page 
will be about. I'm optimizing for 'Gibblegibbet', by the way.

Navigation links matter! If possible, link to your home page using 
your most important key phrase. This makes every page on your 
site 'vote' for the home page's relevance for that phrase.

Having an instance of your key phrase in bold type can help, too, 
but don't go crazy. Do it once at most, and then only if it makes 
sense in context.

Google employs a rational surfer model when valuing links. If a 
link is placed where an interested visitor is more likely to click it, it'll 
get more value than, say, links stuffed in the footer of your site. So 
keyphrase-relevant, in-paragraph links are important. Don't do 
more than 1 per paragraph, though, or it'll drive your readers nuts. 

Images should have fully descriptive ALT attributes and file names. 
That means the ALT attribute, written on a blank sheet of paper and 
shown to a stranger, should explain what they'll see. And the text 
around the image (the caption or proceeding/preceding paragraph) 
should also describe the image.

Images should also be properly scaled and compressed using an 
image editor like PhotoShop, or an online tool like 
ImageOptimizer.net.

Notice how I keep saying 'fully descriptive', but I rarely say 'use the 
key phrase'? That's because, if your page is relevant, and your key 
phrase is right, then a fully descriptive ALT attribute should contain 
the key phrase!

Don't use nofollow for links within your web site. It does not 
'sculpt' pagerank: It makes it disappear. Only use nofollow where 
search engines might think you're selling links to external sites.

Use your key phrase in headings further down the page and 
paragraphs, too, if it makes sense. Again, don't go crazy. 
Remember that there is no ideal keyword density. There is only 
good writing.
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Under the hood
The title tag is the single most important element in on-page SEO. 
Make sure your key phrase comes first. But also make sure the title 
tag is well-written and would make people want to click, because it 
will show up in the search results.

The description meta tag won't influence rankings, but may show 
up as the search 'snippet' in search results, so write a good one 
that'll make people want to click. The keywords meta tag doesn't 
matter: Search engines ignore it. You should, too.

sample search result

Use external .css files and .js files for style sheets and javascript. 
That will keep your HTML code super-clean and fast-loading. The 
entire GibbleGibbet.com home page is 85 lines of HTML code!

CSS frameworks can give you a huge head-start. I'm using the 
BluePrint CSS framework, which I love: Blueprintcss.org 

Here's how the key phrase-rich link to 
the home page looks in HTML code.

Good semantic markup will make your page easier to maintain, 
cleaner  and faster-loading. People argue it doesn't help SEO. So 
what? Do it anyway: Use <h></h> elements for headings, <p> 
elements for paragraphs and so on.

Always use a descriptive, hyphenated image file name. Always 
write a descriptive ALT attribute, preferably including your target 
key phrase.

This is what a nofollowed link looks like in HTML code. It's OK, 
here, because it links to another site. But I'd still leave out the 
nofollow. Only use nofollow if you're afraid the search engines 
might think you're selling links.
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